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ABSTRACT

o in the munber of electronic 10)s being marketed for children.
it iy flooded with Chinese, toy imporls and therehy the

Indian toy manufacturers are being decimated as a result of dragon effect. This article explores
what this latest wend might mean for the development, hehaviour and play of very young
children. Objectives of the stndy were to; history af e-10)'s, assess the awareness of impact of e-
toys on children health among parents in selected arcas of Nemded,  Quantitative research
approach and non experimental descriptive design was used for the study. A self developed
structared questionnaire Was the research tool. The research will help the Indian toys industry
to know the areas of modification while competing with higthly dominated Chinese 10)S in the
search. The data

market. The researcher has used both primary and secondary data for this re
analysis ways done sarly 52% respondents are aware

by using relevant descriptive slatistics. Ne
about the effects of ¢ i0)s. Most of the respondents wsing non-branded e toys (41%). Maximum
of respondents (35%0) purchasing It is concluded that most of

ng e toys for fun and entertainment,
the parents are aware of the impacl of e-toys on the health of their children and it is suggested
that e-tovs should be purchased as per

There has been a rapid inereas
In current scenario the Indian oy marke

the standards prescribed by the Govt. of India.

Key Words: E- Toys. Children, Behaviour, Health, Parents.

~Let us sacrifice our today so that our children can have a better tomorrow.” -
- A. P.J. Abdul Kalam

ss of development through stages of a child [rom birth. The child development is the

1, cmotional, intcllectual, behavioral capabilitics and functioning during childhood.

at period in the human life from the acquisition of language at two years

al development of the children nceds special

to the onsct teenage. The physical and psychologic
attention and care. Children during their group absorb the entire learning from the surroundings they
d during their child hood stage. A toy is any objedt

arc in. Charactcr of the children can be rencwe
that can be used for play and to gain knowledge. Toys arc usually associated with children. Many
items arc designed to scrve as toys, but products produced for other purposcs can also be used as toys
tion is intcractive digital entertainment, such as a video game. The origin of toys is;
\ting birds, animals, and others, as well as representations of tools used b
t archncologilﬁal sites. The origin of the word “toy” is unknown bl..lt 4 1{
n the 14™ century. Electronic toys keep a child cntertained \V}th liskits:
mauf'Ch']dre"--mnu].:m.apo“' cause and cffect from them. When they uli‘h a
P e o lhey get 8
AR lerent aci 1vitics, - ut there i . .
OFS often reward a child with a funny 'soundl so?]:izu?:':c;?:islg

growth of perccptua
The term child hood denote th

prc-historic; dolls represel

adults are readily found a
pelieved that it was first used in th

ey get a specificd

fTerent responsc. Electronic;{
‘ 1 child-fiie
do somcthing correctly.

Scanned by CamScanner

'56905537'.“_{-_"]?""“4?5‘" one of (he reasons that some CXpers




~Objects with human and animal forms that may have been toys have been found in deposiis from

<" -ancient Sumer dating (o 2600 nc. The carliest-known written historical mention of a ioy comes from
. - about 5008C in a Greck reference to yo-yos made from wood, metal, or painted terra-cotta. It is
- believed, however, that the yo-yo originated in China at a much earlier date, In addition, the kite, still a
- “popular plaything in China, existed as a toy there at least as carly as 1000 BC. In India, clay animal-
figures on wheels and other animal toys date to about 2500 ic, Laler, brass and bronze horses and

- clephants were common playthings among Indian children from wealthy families. Play with toys
follows two main dircctions: imitative and instructive. The carliest types of play probably developed
from the instinct for self-preservation. In many human cultures one of the first things taught to the
young was the use of weapons, and the simple stick or club was the prototype of later military
mstruments of play, such as swords and guns, Most games and sports requiring physical action derived
from practice of the skills used in warfare and hunting; nevertheless, the instruments of the game or
sport, such as the small bow and arrow given to a boy in ancicnt Rome for training, were regarded not

as toys but as weapons. By the middle Ages, war-related objects—such as miniature soldiers and
weapons—were considered to be toys, however. In modern times the latest developments in warfare

are representcd among contemporary toys, as are those weapons and war machines fantasized
In science fiction and motion pictures.

NEED OF THE STUDY

Electronic toys were not only just toys, but also can cducate as well as entertain. It is true that some of
these e-toys arc simply for entertainment, but more and more firms are adding some type of
educational value to most of their c-toys. Apain, parents must know what is the best for the children
because there are many varicty of e-toys in the market that offer many things, besides, the cost of
clectronic toys and games can vary greatly, from a few rupees to a few hundred rupees. Companies say
they need to create more compelling electronic toys as children become more sophisticated and have
more choices when it comes to playing and enltcrtaining themsclves, from video games to consumer
clectronics gadgets like digital music players and cell phones. But are these really good enough for our
children development? Do parents are aware of the harmful impact of e-toys on the children health?

SCOPE OF THE STUDY - _
The study-is restricted related to the awareness of parents about the impact of e-toys on children health.
The stady is limited fo four areas of Nanded. The study is conducted during summer vacations 2016.

OBJECTIVES OF THE STUDY:

To study about toys and their histery. .

To study about types of e-toys available in the Nanded. _ |

To study the advantages and disadvantages using ¢-loys by children on hga]lh:

To study the awareness of impact of e-toys on children health among parents in selccted areas

of Nanded.

Sl el i

RESEARCH METHODOLOGY
urces of data collection: e
%e data, which is collected for the purpose of study, is divided into 2 bases: .

o ' SQUICES:. _ N .
_Irj;]l.”m;ﬁmry.dma compriscs information survey of “Impact of c-toys on children health: a study on
3 p: 5

N o " ‘have been selected in
i o s gl s of N 10 s s bem mion
::/]fl?‘ﬂ:ﬁ lf]::]];; of Strucmrcd qq&#wﬂnmres“ _ v ares of |
Secondary S04ICES: hu' : -b'e':'grlféo_lléb"t_edfﬁ
ai{d yi;epsi_teg. > e

n book, iniernet, rescarch reports, articles from news papers

n'alj'u nalor
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REVIEW OF LITERATURES

[t (2008 the sludy vovenled thal e aajority of thie cofstiiert Ee fighly epligphtened 7l were
concerned about the qulity of the products. {16 s revenled tiat the CRsEREEs wmiforky # webes
and rural ureas, desired 1o e quality prodiicts at reasonable prices atid tristed 1082 OF the adyice of

the retadlers,
Vikas Saenf (2000) in lis stod
branded produets o ordinary products, i addition to thie peyehio

tho menns whereby they enn mike chofee and judgements, CUston
lo goacanteo standard quility il services. freople believe that 1
changes congmner behiviour.
Rujashree Afith (2005) in
Reference ta Childien™, the &
of ehildren who have branded toys,
analysis reveals that the [arbie rang

are sweeesstil e thie puopie prelex
engical factenrs: bands give RIS
crs can then rely on choseR brands
e brand iself s something o

y s found (hat hiraridds

e stinly “Potential of (intenainment Marketing in fndiz with Specid
(ucly fond that there was @ significant difference betwess 1 PUCRIAEES
who kiiow about branded toys and who Tike branded toys. The
¢ of toys mantifactired and marketed by Lenmuteed bs dae
favourite tay af 404 % of [emnale childen and 4,78 % of male children, The analysis also shows ot
€1,51 % of children liko Indinn toys rther thin foreign toys, The percentage of distritvtion of toy
marketers with respeet 1o adhering to safely giidelines was analysed. Only 0% of wry markeers
conform 1o sulety guidelines, while 20% of the toy marketers try 16 conform to safaty guidelizes. OF
the remaining, 30% do not conform 1o any safety guidelines, The rematning 2% did not respond in
this rogeard. 30 % of toy marketers olfer benelit o their custormers, Small gifts like book, toy €< 2nd

g“mm,iwf\.,»nrrunly for epecilie periods are the other benefits offered, 20 % of oy mancetess ofier

after-sale replacement of defective items,
Levin & Rosenguesty (2001) argue that toys made from natural materizls, especizily wood, 2od
HH . Sl
traditional toys, such as dolls or trucks, are ofien promoted as leading to acceprable types of play.
& S B 620 e e

Rand, (1925). Children use toys {n ways that are counter to producer’s intentions.

Falry Dharawat & Nabamita Chatterjee, Crafting an exciting in-store zmbience zad crez tng

product awareness among consumers, seems 1o be the key strategy of tay brands zod retzilers m Z
£ brands as ters 40 stend

out I this burgeoning market,

DATA ANALYSIS AND INTERPRETATION
Table No. |

Turchase of F- toys

5. Nu ace of Purchase 3 63 ) :
.:,‘ Nu Supomu:r]li(l:eu of Purchase No of Respondents | % of Respondents
A1 [ Oolee s srni 4 60
137 | Bxelusive Tays Slores Aol 2665
4| Swreet Vendors Fi s 4166,
- E58 SRR C R P
it 1166 B
106601
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Table No. 5

Factors for purchasing E Tovs.

8D o
SR Ty oA oy

Factors for purchasing E | No of % of

Toys Respoadents Respondents
Fun/ Entertainment 43 35.83
Developmental Value 16 13.33
Educational Value . 9 7.50
Quality of Toys L 8 6.68
Variety | 12 10.00
Prise (Cost) | 32 26.66 |
Total [ 120 100.00 |

Interpretation
Maximum of respondents (35%) purchasing e toys for fun and entertainment. 26% purchasing as per
pricc preferences. 13% purchasing for developmental valuz and only a few percent purchasing under

& quality and variety preferences

Table No. 6
Preferable Brand of E Toyvs
S.No Preferable Brand of E No of % of
Toys Respondents Respondents

1’; I Mattel 18 15.00
i‘. _’ 2 Lego 12 10.00
P 3 Hasbro 08 06.66
?i F Bandai 16 13.23
3 5 | Leap frog 45 37.5
2 6 | Shinseki 05 04.16
) 7 | Zephy 02 01.66
> T8 | Peacock 03 0253
3y } o | Buddyz | 7 65.80
; {- 10 | Fun factory 3 02.53
) j 11 | Others 0.83
! ; Totzl 120 100.00
b z

i Interpretation: .

k. Most of respondents preferring Jeap frogs (i.e. 37%). 15% respondents prefer Mattel brads. 13%

respondents prefers Bandai. 10 % prefers the brand Lego. The remaining respondents preferring other

A brands like Buddy Z, Hasbro, Shinseki, Peacock. fun factory and others.
» Table No.7
Time inferval of purchasing E Toys
5. No | Time interval of purchasing E No of % of
| Toys Respondents Respondents
1 Every week 9 75
[ .2 |Onceamonth 48 40
T3 | Only on special occasions 63 | 52.5
sth AT D] oM surings 120] 100.00 |
' nterpretation:, Ui AN I T
| Nearly 53% respondents purchasing on special occa
- month. Only 8% fespondenits purchasing every week.

A
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Quality Preference of E Tnys

i A A Y b

5 oA A 5
R B s U B T i Fls

LL ; A gt
S.No [ Quality Preference of E Toys | No of l ol =
... . Respundents . | Bespusdents,
| Safety R .
2| Durability 125 I 2]
3 Appearance ’5 .43
4 EEco Fricndly 16 %34
r_s“‘~‘ e s et _.-..-_._—A_..?_‘..ﬂ.._a.“,-m.;u
Others # ) 4
Total i20) 1000 |
Interpretation:

Most of the respondents (52%) give their preference 1o 1
appearance and 13% respondents prefer the safety norms

fricndly and other qualitics of ¢ toys,

Table Nu, 9

Playing Hours with E Toys

12 dusability of ¢ toys. 21% respumdenits prefes
- The semaining respondents prefered reo

| S.No | Playing ITours with E Noof 7Y B
Toys Respondents Fespondents
1 Less than | Hour #h 71.66
2 1 - 5 Hours 21 17.50
P03 6~ 10 Hours 09 7.569
| 4 | Above 10 Hlours 0 03.34
[ Total 120 100 60
Interpretation:

72% respondents playing lcss than one hour with the ¢

7.5% respondents playing 6 - 10 hou
daily.

rs. The remaining

Table No. 10
Senses of Using E T'oys

loys. 1 7% respondents playing one to 5 houys,
respondents playing greater than 10 hours

S.No Senscs of Using £ Noof % of
Tavs Respondents Respondents
1 Sight 21 17.50
2 Sound 19 15,50
3 Touch ug 63.33
4 Any others 04 0334
i TOTAL 120 100 §
Interpretations

Most of the respondents (63%) using e toys with the se
with the sight and 15% enjoying Sound. Only 3% of

Senses. :

onaljournalorg >

= %ﬁ%%% i

nse of touch. Mearly 13% respondents using
respondents using thz E toys with the other

Ay e T T
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? 2 5. No (_.'If!’:g(:ff{ of .‘;{g p;f - t x nref 3
} ? Toys Respondents Renpondents |
Eg . 1 Branded 45 U -;715(;‘?
% . 2 | Non Brandsd 54 y7a
i 3__ | Both 75 20,44
i : Total 1200 10,045 |
B Interpretation:

Most of the respondents uting non-branded ¢ toys (41%). Nearly 37% roigordants prelersing pen
branded e toys due to various reasons like cost, availatility eic.

Sl i e

Table No. 12
& L, Brand of F. Toy
A ' S.NO| BrandofF Yo of f % of :
D Toys | Bespordents | Vespondents |
Lo I | Indian Brands 75 | 625 |
E‘"‘fl g A 2 | Foreign Brands 45 37.% |
< Total : 126 1077 |

CPEATY

Interpretation: » . P
62% of respondents who are using branded e toys prefer Indizn brands, The remaining ( 57 branded

users prefer Foreign brands. |

‘Table No. 13
Awareness about effects of E Toys

S No | Awareness about effects of E Moof Y% o |
Toys Pespondents Rewpendoents |
| Yes 62 SY1E6 T
2 Mo 5% 57234 ¢
Total 1203 eI sy
Interpretation:

y B o 7, & g, P
" Nearly 52% respondents are aware about the effects of ¢ toys. 48% respondents are ot weme 2500

the effects of £ toys,

- FINDINGS: o
: Majority of the respondents prefer to purchase the e-toys from Toys Stores( 12 42055

Maximum no of peoples are willing to buy leamning games, letters and rumbers (1247,
Most number of (72%) respondents are spending less than 1660/- on purchasing toye.
Most of respondents (32%) influenced by Advertisements in different Mediz.

Maximum of respondents (35%) purchasing ¢ toys for fun and entenamment

Most of respondents prefersing leap frogs (1.e. 37%).

Nearly 53% respondents purchasing on special occasions.

Most of the respondents (52%) give their preference to the durability of e-toys.

9, 72% respondent’s children are playing less than one hour with the ¢ tays,

10. Most of the respondents (63%) using e toys with the senze of touch,

{1. Mot of the responderits using non-branded ¢ toys (41%.

12, 62% of respondents who are using branded ¢ toys prefer Indizn brands,
13, Nearly 52% respondents are aware about the effects of ¢ toys,
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